A2 (KE) HBAS AAMAID 20tE HEOZ S0, S5| ME, MAW, PEAW Y
So| B 2T 7| NAKAR XHE 2ol M B ZHS HRHD UBLICH
2003 1 SZCHS0A RATAAS MTEH 5 oF 57F NAMAR APHUY HPE
U0, 2007 A B AHHAIE U SSCHRIAF AFHAI R0l 81251 2009 A 2E]
HSALZ BESHD UBLICH

CHAzh 29| T2 7|”S chalstol SEBID ALBIE BT} 22 XA 2HS
S8E) SHon], i 7[Qi0] ANl HETROZA| KAKAA B35 U B2lof et x2S

o]}

Tencent, Forelgn Language Teaching and Research Press(FLTRP), Wanfang Data,
Hong Kong Jockey Club, Warner Chappell Music (Beijing), EMI Music Publishing
Beijing £0| Ql&L|C}.

F2 HF4y

o 'AEIIFFEZ(The Voice of China)’ AtEzlsl 2l E2X
=23y ¥ Fzl A% S F2 YHES CE A=
RMRAE HEAR MOlL ¥ BT s S
da=le] 10cH Al ¥ SZX[AMAAEHIA ME S5FHE 230 X[ ARHAA
CHEAR O M

e China State Construction Engineering Corporation(CSCEC)& CHZ|5}09
Zhongjian Global £ Alth2 2d#Ho| MEZRIGH L BNHZAM AlAS 3. 'FF
ZIM MEE D|ISE MUMEER, ‘hE ZHIM L 2o MEE SE

NYMEER LS
* Heinz & cH2|5t01 T’ ALE 0| AI MY B BHASES 8. TR MES
NYMEER FUT AEBASIASI B IS F2AT|E BBE ol B0l



a
A

Bl
I

Guangdong Hotata Technology Group € CHZ|5l0] &= Z7tX[AlAHRA=Z
(CNIPA) 2 Foshan Kaidaneng Enterprise Management Consulting €
HAlzE MEA FEad0 HELASE . D AtA2 20224 5= HEA 5004
RATHARE MEAR 2 TR DOIaIH Y XIARHARA AFA HARFEDTA{(2022) 2
oF o MY

Bestseller Fashion (Tianjin)& CHz|5t0] Cui Huansuo 2! Du Xinghua &
Mz JEAH & FHEY AIHE . s AtA2 2011 A HO|HA| HEA
XA KA A5 100 At 2 DI R 2013 A 30 AE MEAtH0| MF
DU FEEEA BE RHZAY Y M@ HsiAtde 24e ustof
FAESXXF DS HIAZREH 14 HE FA 3 &8 HAS 0|Z0H
‘MF=F%(Guazi)'2t ' AAZF(Renrenche)’ 7t 2 HZAM

B2 HFE> B SHYY AH S F2 2YEY 2Y2 Y

FLTRP £ Clz|5t0 Wang Houxiong 2! China Youth Press £ ACHE XM&HA
Haass 8. iz Al ADolniHe 20129 2 ¢ RAXAHE

AMHES 500H MARoff MF

J

.

SACHstn HER X[ AR A HSHSEAL
CIECHE D 58 M2 O|SHA}

S HSAL

S= E5{ti2|At

2/39

A8

re
<2




